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NU-Q Symposium Generates Special Section in  
Prestigious Academic Journal  

 
Doha, Qatar – August 14, 2016 -- Research at Northwestern University in Qatar on new global media 
players has been showcased in a Special Section of a leading academic journal. The International Journal 
of Communication has published a Special Section to its most recent edition on “Global Communication 
Power: Shift or Stasis?,” which is drawn from an NU-Q conference on “Fresh Global Media Players” held 
in February 2015. 
 
The monograph-length publication explores changing patterns and redistribution of “communication 
power” and features some of the world’s top media scholars and professionals who came to Doha for 
the conference sessions and subsequently produced the journal articles. 
  
Once the purview of leading industrial nations only, media industries now span the globe and have 
cropped up in developing nations as well. Nations like Qatar and Brazil have two of the world’s most 
potent satellite television networks, for example. 
  
Leading both the conference and the Special Section were two NU-Q faculty members who are global 
media experts-- Joe Khalil, associate professor of communication in residence, and John Downing, a 
visiting professor of communication.  Both initiatives were also supported by a grant from the 
Conference and Workshop Sponsorship Program of the Qatar National Research Fund. 
 
“The landscape of news and entertainment has undergone a radical transformation over the past 
decade,” Everette E. Dennis, dean and CEO of NU-Q said. “Today as people around the world watch 
content that is produced or influenced by the Middle East, and as the Arab world has joined the global 
conversation with a clear and distinct voice, it is an honor for NU-Q faculty to be recognized for their 
expertise in global media.” 
 
 
The Special Section in the International Journal of Communication includes original articles, a feature, 
and an editorial introduction – all from scholars around the world who have expertise in the respective 
fields.  
 
The International Journal of Communication is a peer-reviewed online, multi-media, academic journal 
that adheres to the highest standards of peer review and engages established and emerging scholars 
from anywhere in the world. According to the latest statistics from Google Scholar,it ranks 15th among 
all humanities, literature and art journals and 7th among communication journals. 

mailto:Mostafa.Talaat@grayling.com


P.O. Box 34102 | Education City | Doha, Qatar 

T +974 4454 5000 | F +974 4454 5180 | www.qatar.northwestern.edu 

 
In their editorial introduction, Khalil and Downing, write that contributors to the symposium and the 
International Journal of Communication “… these studies, beyond their information value, also serve as 
valuable methodological in global media shifts.” This Special Section “does not simply zero in on news or 
entertainment or advertising or media firms but engages with all these dimensions and others not 
institutionally structured.” 
 
Among the contributors is Ann Geniets, Oxford University, who writes on “Engaging Youth in Low- and 
Middle-Income Countries Through Chat Apps: Challenges and Opportunities for International News 
Organizations.” At the symposium in 2015, Geniets had declared that chat apps like WhatsApp may help 
big broadcasters like the BBC engage and connect emotionally with a new generation. Presenting the 
findings of her own research on the topic, Geniets said, “I believe this could potentially become one of 
most transformative developments in the history of global media players.” 
  
Other authors include include Tristam Mattelart, University of Paris 8, who constributed a chapter on 
“The Changing Geographies of Pirate Transnational Audiovisual Flows;” John Sinclair, University of 
Melbourne, who examines the disruption the global advertising industry is undergoing in a chapter on 
“Advertising and Media in the Age of the Algorithm;” Sevda Alankus and Eylem Yanardagoglu, Kadir Has 
University, Istanbul, who write on the “Vacillation in Turkey’s Popular Global TV Exports: Toward a More 
Complex Understanding of Distribution;” and Al Jazeera’s rise as a global media outlet is examined in “Al 
Jazeera’s Complex Legacy: Thresholds for an Uncoventional Media Player from the Global South” by 
Mohamed Zayani from Georgetown University in Qatar; among others. 
 
The complete report can be viewed through the links below: 
 

 Questioning Global Communication Power – Editorial Introduction Joe F. Khalil, John D.H. 
Downing, Northwestern University in Qatar 

 The 2015 Charlie Hebdo Killings, Media Event-chains and Global Political Responses Annabelle 
Sreberny, School of Oriental and African Studies (SOAS), UK 

 The Changing Geographies of Pirate Transnational Audiovisual Flows Tristan Mattelart, 
Université Paris 8, France 

 Advertising and Media in the Age of the Algorithm John Sinclair, University of Melbourne, 
Australia 

 CCTV News and Soft Power (Feature) John Jirik, Independent Researcher, Istanbul, Turkey 

 Al Jazeera’s Complex Legacy: Thresholds for an Unconventional Media Player from the Global 

South Mohamed Zayani, Georgetown University in Qatar 

 Engaging Youth in Low- and Middle-Income Countries Through Chat Apps: Challenges and 
Opportunities for International News Organizations 

 Anne Geniets, University of Oxford, UK 

 Challenging U.S. Leadership in Entertainment Television? The Rise and Sale of Europe’s 

International TV Production Groups Andrea Esser, Roehampton University, UK 

 Vacillation in Turkey’s Popular Global TV Exports: Toward a More Complex Understanding of 

Distribution Sevda Alankuş, Eylem Yanardağoğlu, Kadir Has University, Turkey 

 The Business Push and Audience Pull in Arab Entertainment Television Joe F. Khalil, 
Northwestern University in Qatar 

 
--ENDS-- 
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About Northwestern University in Qatar 
Northwestern University in Qatar draws from its parent organization, Northwestern University (Evanston, 
Illinois), a distinguished history, famous programs and an exceptional faculty. Founded in partnership with 
Qatar Foundation, NU-Q provides a framework through which students explore the world and, ultimately, 
shape its future through its distinguished schools of communication, journalism, and liberal arts.  

http://www.qatar.northwestern.edu/
http://www.communication.northwestern.edu/
http://www.medill.northwestern.edu/
http://www.weinberg.northwestern.edu/

