
 
 

THOUSANDS OF CHILDREN BENEFIT FROM ROTA’S ‘1 in 11’ 
CAMPAIGN  

International Initiative Reducing Number of Out-of-School Children Worldwide   

Doha, Qatar, 23 October 2016:  The ‘1 in 11’ campaign, established by Reach Out To Asia 
(ROTA) in partnership with UNICEF and the FC Barcelona Foundation, is helping marginalised 
children in Bangladesh, Indonesia and Nepal to secure a brighter future by making 
educational opportunities available to them. 
 
Since its launch in January 2015, the campaign has made significant educational 
improvements in the three countries, granting thousands of children access to education 
and sporting facilities to encourage them to stay in, or return to, school.  
 
In Bangladesh, the campaign reaches out to thousands of out-of-school children across 20 
United Nations Development Assistance Framework districts, targeting 500 primary schools, 
250 second-chance education and non-formal education centres, and 250 secondary 
schools. By the end of the campaign, the 1 in 11 initiative aims to reach 28,750 out-of-school 
children including those with disabilities from selected disadvantaged areas who will be 
mainstreamed into primary schools. 
 
In Indonesia, the campaign has targeted 12 districts to provide educational opportunities to 
children with disabilities. Between July 2015 and May 2016, there has been a notable 
increase in equitable access and retention of children with disabilities in educational 
institutions across the country. In addition, the campaign’s partners have noticed a marked 
improvement in the attitudes of policy makers, parents, and community members towards 
children with disabilities in Indonesia. By the end of the campaign, the initiative aims to 
ensure increased equitable access and retention of at least 100,000 children with and 
without disabilities in educational institutions through improved physical education, sports 
and play. 
 
Meanwhile, in Nepal, the campaign has carried out work in 10 priority districts, offering 
sports programming for children up to secondary school, particularly aimed at breaking 
down the societal barriers for children with disabilities and increased social inclusion. By 
2017, the campaign aims to provide 265,000 children in the most impoverished areas in the 
country with access to comprehensive educational enrichment programmes through the 
creation of 400 early childhood development centres, 250 non-formal education centres and 
the introduction of after school enrichment programmes in 400 focus schools. 

“Over the past year-and-a-half, we’ve made exceptional progress with the campaign as 
we’ve managed to identify and deliver quality education and sporting facilities to children 
living in some of the most impoverished areas in Bangladesh, Indonesia and Nepal,” said 
Essa Al Mannai, Executive Director, ROTA.  
 
“ROTA is fully committed to helping the youth realise their full potential, which will in turn 
enable them to help shape the development of their communities. Our strategic partnership 
with the FC Barcelona Foundation and UNICEF has enabled us to harness the power of our 



 
respective expertise and shared vision, which has ultimately been key to the success of the 
campaign to date,” Al Mannai added.  
 
Globally, 1 in 11 primary school-age children – or 58 million out of 650 million children – are 
out of school. The ‘1 in 11’ campaign was launched by ROTA, a member of Qatar Foundation 
for Education, Science and Community Development (QF), to address the global out-of-
school crisis by improving the quality of education and incorporating sports in school 
curricula to inspire children to attend and stay in school, improve physical health, and help 
improve grades. Over the coming months, a number of fundraising initiatives will be carried 
out to advance the efforts of the campaign and make it possible to further extend its global 
reach.  

 

Image Captions: 

Image 1: Tennis star Serena Williams shows support for the '1 in 11' campaign. 

Image 2: (Left to right) Gérard Bocquenet, Director of Private Partnerships and Fundraising 
at UNICEF; Josep Maria Bartomeu, President of FC Barcelona; and Essa Al Mannai, Executive 
Director at ROTA. 

Image 3: FC Barcelona’s Lionel Messi promotes the '1 in 11' campaign to help vulnerable 
children around the world reach their full potential. 
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About ROTA 

Reach Out To Asia is a non-profit organisation launched in December 2005 in Doha, Qatar, 
by Her Excellency Sheikha Al Mayassa bint Hamad bin Khalifa Al Thani.  Operating under the 
auspices of the Qatar Foundation, ROTA is committed to providing high quality and relevant 
primary and secondary education, encouraging relationships among communities, creating 
safe learning environments and restoring education in crisis affected areas across Asia and 
around the world.  ROTA envisions a world, where all young people have access to the 
education they need in order for them to realise their full potential and shape the 
development of their communities. 
 
For more information about Reach Out to Asia, please visit: www.reachouttoasia.org 

About Qatar Foundation 

Qatar Foundation – Unlocking Human Potential  

Qatar Foundation for Education, Science, and Community Development (QF) is a private, 
non-profit organisation that is supporting Qatar on its journey from carbon economy to 
knowledge economy by unlocking human potential, for the benefit of not only Qatar, but the 
world.  Qatar Foundation was co-founded in 1995 by His Highness Sheikh Hamad bin Khalifa 
Al Thani, the Father Amir, and Chairperson Her Highness Sheikha Moza bint Nasser.   

http://www.reachouttoasia.org/


 
QF’s work encompasses education, research and community development.  World-class 
universities are brought to Qatar to help create an education sector in which young people 
can develop the attitudes and skills required for a knowledge economy. At the same time, 
QF builds Qatar's innovation and technology capacity by developing and commercialising 
solutions through key sciences.  The Foundation also works to foster a progressive society 
while enhancing cultural life, protecting Qatar’s heritage and addressing immediate social 
needs in the community. 

For a complete list of QF’s initiatives and projects, visit http://www.qf.org.qa 
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